
C
reate

The U
ltim

ate
Linked

In P
ro

file



“Linked
In is no

 lo
ng

er
an o

nline resum
e.

It’s yo
ur d

ig
ital rep

utatio
n.”

Jill R
o
w

ley



LinkedIn:N
o Longer 

a Plus –
A

M
ust

W
ith over 740 m

illion m
em

bers in over 200 countries, 

LinkedIn has quickly becom
e the largest business-

oriented netw
orking w

ebsite in the w
orld.Putting 

together a professionally w
ritten profile w

ill give you 
the credibility you need to be considered a serious 

player in any industry, w
hile opening doors to 

netw
orks that you m

ay not have been aw
are of. 



1. Public
Profile

M
ake sure you can be found by potential 

em
ployers, colleagues, and m

ore. U
nlike 

Facebook, Instagram
, or other social m

edia 

sites, this is som
ew

here you w
ant to be sure to 

be visible! 



2. Picture
Perfect

Your profile picture is a huge factor in your first 

im
pression.H

ere are som
e quick tips:

•
M

ake sure the picture is recent

•
Avoid long-distance or low

-resolution shots
•

Be the only person in the picture

•
Avoid harsh lighting and filters



3. Add Your W
ork Experience C

orrectly
•

Add your specific job title

•
Alw

ays link your job to your em
ployer com

pany page

•
Add

a description
to each w

ork experience 

•
U

se keyw
ords in your description



4. Add Your Education Inform
ation C

orrectly
•

Research the correct nam
e for your m

ajor / degree

•
N

ever add education inform
ation to your w

ork experience

•
Alw

ays connect w
ith the official school page

•
Include any extracurricular activities or aw

ards



5. M
ake Your About / H

eadline C
ount

U
se your headline and “About” to say m

ore 

about how
 you see your role, w

hy you do w
hat 

you do, and w
hat type of experience you have. 



6. Tell a Story
This is your chance to tell your ow

n story! W
hat are 

your accom
plishm

ents? W
hat skills and interests 

do you have? W
hy does it m

atter?



These Q
uick Fixes 

W
on’tG

o U
nnoticed

Taking the tim
e to polish your professional 

brand is a key factor in dem
onstrating 

credibility in your industry and highlighting 

your achievem
ents.


